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The authors present a powerful and tested approach that helps managers see a business’s every action
through the eyes of its customers. This approach is organized around the values that matter most to
customers: Acceptability, Affordability, Accessibility and Awareness. Taken together, these attributes are
called the "4A’s." The 4A framework derives from a customer-value perspective based on the four distinct
roles that customers play in the market: seekers, selectors, payers and users. For a marketing campaign to
succeed, it must achieve high marks on all four A’s, using a blend of marketing and non-marketing
resources.

The 4A framework helps companies create value for customers by identifying exactly what they want and
need, as well as by uncovering new wants and needs. (For example, none of us knew we "needed" an iPad
until Apple created it.) That means not only ensuring that customers are aware of the product, but also
ensuring that the product is affordable, accessible and acceptable to them.

Throughout this book, the authors demonstrate how looking at the world through the 4A lens helps
companies avoid marketing myopia (an excessive focus on the product) as well as managerial myopia (an
excessive focus on process). In fact, it is a powerful way to operationalize the marketing concept; it enables
managers to look at the world through the customer’s eyes. This ability has become an absolute necessity for
success in today’s hyper-competitive marketplace.
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From reader reviews:

Holly Flynn:

Hey guys, do you wishes to finds a new book you just read? May be the book with the headline The 4 A's of
Marketing: Creating Value for Customer, Company and Society suitable to you? Often the book was written
by well-known writer in this era. The particular book untitled The 4 A's of Marketing: Creating Value for
Customer, Company and Societyis a single of several books which everyone read now. This particular book
was inspired lots of people in the world. When you read this book you will enter the new way of measuring
that you ever know just before. The author explained their strategy in the simple way, thus all of people can
easily to understand the core of this publication. This book will give you a lot of information about this
world now. In order to see the represented of the world in this particular book.

Robert Qualls:

Reading can called imagination hangout, why? Because if you are reading a book specifically book entitled
The 4 A's of Marketing: Creating Value for Customer, Company and Society your thoughts will drift away
trough every dimension, wandering in most aspect that maybe unfamiliar for but surely will end up your
mind friends. Imaging just about every word written in a publication then become one application form
conclusion and explanation that maybe you never get before. The The 4 A's of Marketing: Creating Value for
Customer, Company and Society giving you an additional experience more than blown away your brain but
also giving you useful info for your better life within this era. So now let us explain to you the relaxing
pattern here is your body and mind will probably be pleased when you are finished reading through it, like
winning a casino game. Do you want to try this extraordinary investing spare time activity?

Vera Harris:

Is it you who having spare time then spend it whole day through watching television programs or just lying
down on the bed? Do you need something new? This The 4 A's of Marketing: Creating Value for Customer,
Company and Society can be the answer, oh how comes? The new book you know. You are so out of date,
spending your time by reading in this completely new era is common not a nerd activity. So what these
guides have than the others?

Carla Helton:

With this era which is the greater man or woman or who has ability to do something more are more valuable
than other. Do you want to become among it? It is just simple method to have that. What you must do is just
spending your time almost no but quite enough to get a look at some books. One of many books in the top
listing in your reading list is actually The 4 A's of Marketing: Creating Value for Customer, Company and
Society. This book that is certainly qualified as The Hungry Slopes can get you closer in turning out to be
precious person. By looking upward and review this book you can get many advantages.
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